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by Larry MclNNIS 

Everyone knows of Wayne Gretzky, 
superstar of the Edmonton Oilers, lured 
away to the Los Angeles Kings because 
Wayne just didn't like the Oilers' owner, 
Peter Pocklington, any more. He thought 
he'd get on fine with the King's owner, 
Bruce McNall. And he has ! 

McNall owns the Kings, but he also owns a 
big-league basketball team and he, with 
Gretzky, now own the Toronto Argonauts 
footba 11 team. 

He and Gretzky also co-own a baseball card 
for which they paid a half-million dollars. 

We know where Gretzky got his money -
from Pocklington and McNall. But where 
did McNall get his money ? From selling 
coins and stamps. Most news stories about 
him refer to him as a coin dealer, although 
I remember writing about him in the mid-
1980s, when the philatelic market came 
crashing down, that he had sold some 
philatelic material at a huge profit. But what 
about that expensive sports card ? That's 
where the current money is. ls ita fad, or will 
it last, like stamp collecting ? 

"It's a fad," says Marcel Cool, expert on 
Canadian first day covers and well-known 
Montreal-area stamp dealer. 

Marcel Cool managed the Canadian 
distribution for the gigantic supplier, 
Subway, until the Canadian office was closed 
three years ago. He then was a "kitchen
table dealer" - mail order from home, home 
appointments - until he opened his own 
store in the city of Chateauguay. 

lt'is hard to find anything philatelic in his 
store these days. But if you want sports 
cards, that's the place to go. What happened? 

"When it's 100-to-1 for sports cards, that's 
business," he said inan interview,conducted 
in a small store with nearly a dozen young 
people in it - all looking over sports card 
packages. 

The youngsters aren't spending small 
amounts, either. In Cool's store on the day 
I was there, I heard this from someone I 

would peg at 13-years of age: "Come on ! 
It's $29 withouttax, and you've only got $32. 
But you've got to get it ! " 

With all the complaints about Canada's 
prolific stamp-issuing policy of the 1990s, a 
1991 souvenir collection - a hardcover, ritzy 
book, lavishly illustrated, with a mint copy 
of every stamp issued during the year, sells 
for $27. 

That's the way it is, and it has philatelists 
and dealers concerned. Sports cards have 
become BIG business. Not as big as stamps, 
the McNall/Gretzky purchase made 
headlines around the world; but a sale in the 
fall of 1991 of two mint blocks of the famous 
U.S. Jenny invert for $1.2 million only made 
the stamp columns, and not many of those. 

So what's the big deal ? The key word is 
deal. Sports card collectors are not 
enthusiasts, they're not really into a hobby. 
They're not interested in who is on what 
card or what his (there are no "hers") record 
was; they're interested in scarcity, trade 
value and cash value. There's no skill 
involved. Buy a sports card album and plop 
in the cards. 

A stamp collection, though, is different. It 
requires presentation, knowledge of what 
each issue is all about; a sense of history is 
obtained. An awareness grows that stamps 
impart a knowledge, of history, of politics, 
of evolution. A baseball jock who batted 
.357 for the Red Sox in 1928 just doesn't rate 
a stamp. 

Oops. Some do. Roberto Clemente, Babe 
Ruth ... they've been on stamps of the 
United States. Current players, such as Tim 
Raines, are shown on stamps of places like 
Grenada, but those stamps are not much 
better than baseball cards : they are issued 
to attract young people interested in a topic, 
not philately as a whole. 

"Stamp collecting will never die," Marcel 
Cool says. "Card collecting was here before; 
it will go; and it may return." 
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The constant is philately. It's more 
interesting anyway. And it's certainly more 
intellectually stimulating. 


